Technical Offer Form
	

Call for offers for the: Design, Production and Implementation of the Alter Aqua RECAP Communication Campaign
22/2026/Alter Aqua 



	Name of Proposing Company / Organization:
	

	Country of Registration: 
	

	Name of Contact Person for this Offer:
	

	Address:
	

	Phone / Fax:
	

	Email:
	



Selection Criteria 
· Provide information regarding professional experience – at least five (5) years of proven professional experience in the provision of communication, design and audiovisual services. Proof to be provided by the related chamber (date of registration).
· Provide enrollment in one of the official professional or trade registries at the country of registration.
· Provide information of at least 3 previous collaborations in the form of campaigns in English and Maltese  (including the production of videos,  for non-profit/ public causes, commissioned by NGO/government sector bodies in the past 5 years.
· Provide information regarding experience of setting up events -at least 2 events in the past 3 years.
· Provide financial data regarding average annual turnover for the last three financial years at least equivalent to the maximum amount of this call. Provide the Financial Statements (Income Statement and Balance Sheet) of the last three years duly certified by a Public Accountant, and with authentication of receiving by the Government’s Internal Revenue Authority. Include any indication of credit rating, industry rating, etc.
· Submit CVs of the following experts

· 1 Creative Director with at  least 5 years’ experience
· 1 Graphic Designer with at least 3 years’ experience
· 1 Video Producer/Editor with at least 3 years’ experience


Evaluation criteria
· Submit a portfolio demonstrating quality and diversity of previous video and graphic design projects.  Portfolio should include at least 3 examples of videos (with links or copies) and 3 examples of graphic design materials (social media content, brochures, etc.) with an environmental and/or social topic. 
The portofilio will be assessed as follows 
	Creative Concept & Methodology 
0-7: Poor / unclear methodology
8-17: Acceptable but generic
18-25: Good, coherent, relevant
26-32: Very good, strong alignment
33-35: Excellent, innovative & fully tailored


Evaluation based on:
· Understanding of objectives
· Coherence of branding approach
· Clarity of implementation plan

Minimum Score 21/35

	35 points 

	Quality of Portfolio (Relevance)
Scoring:
0–8: Limited relevance
9-17: Moderate relevance
18-22: Strong relevance
23-25: Highly relevant & comparable projects
Based on similarity in:
· Scope
· Budget
· Public awareness campaigns
· Integrated communication

Minimum Score 18/25

	25 points

	Audiovisual Production Approach
Assessed on:
· Video concept clarity
· Production methodology
· Audiovisual technical standards
scale:
· 0–3 Weak
· 4–6 Acceptable
· 7–8 Good
· 9–10 Excellent

Minimum Score 7/10

	10 points

	Implementation Timeline & Organization
Assessed on:
· Realism
· Resource allocation
· Milestones clarity

Minimum Score 18/30


	30 points
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